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e dawn of the New Year
also reminds me of this
delightful greeting which
said May your troubles last
as long as your st year's
tesolution!” The decade of the teers has

TOURISM COMEBACK

tickets e being subsidized at e-activatcd.
airports and a owing economic spotlgh.
235 routes cleared by the Aviation ministry
cover 16 unserved and 17 under-served
airports and six water aerodromes. There

As the headlines and tclevision
clamels roar of the downside in
conomy with every makeshifl cconomist
screaming himself hoarse raling deatl
rattle statistics of the imminent downside,

Twonder why iscvery

and unserved airports, The wimer of the

beenaheady

‘newer opportunities, technology disniptors
on an LSD high. economic impactors of
demonciization and enforcemen of GST.
We at Voyager's World huve trcd to make
sense of the trials, and highs and lows of
the last decade, while we bring in the

oaring twertics.

Aviation

The cconomic impact sure did tave its
toll on the Indian aviation industry. The
closure of Jet Airways came as a blow.
though in temms of capacity. it was flled
up by the competiors within 1o time. Air
India continues 1o grow especially in the
Intemational routes segment imespective

ofits present conundnun.

One of the key drivers will be the
UDAAN (‘Ude Desh Ka Aam Nagrik)
scheme offered by the Govt. of India, where

bid gets a 3-year 0 operate
flights on the route. Fare for half the seats
ina fight i capped at Rs 2,500 foran hour

the humble
Indian market! The answer lies in India’s
inert Avatar as one of the world's fastest-
‘growing big cconomies and as any sma
investor will tell you, market-entry during

of a plane joumey of 500
km and a 30-minute helicopter jouncy.
The selected irfine provides 50% of the
Right capacity — with a minimum of 9 and
a maximum of 40 seats for planes and a
miimum of S and a maimum of 13 seats
for helicopters.

Hospitality

The easing of GST to sanity levels was
sure a highpoint of last year. With a tax
slab of 28% on room tarifls over $100,
we lid for some time a record for the
highest-taxed hotel room in the world!
It is a different matier that good hotels
with an updated revenue management
mechanism hiked the rates and soon ‘all-
inclusive rates’ were trending.

when the business-cycle tums onits head.
In a county where imenory is
‘growing through the roof with boels sill
‘going “wn-branded and clocking 90% of
all new projects, India is probably one of
the last few countries anywhere around
the world 1o latch on to the muliibrand
marketing-oriented  enierprise.  Most
mom and pop hotel-shops follow the rest
of the Retail-world sysiem in India by

acerued business will be a key factor in
chioosing the right Operator, franchise
or marketing associatc. The discerning
hotel owner in Tndia s indeed spoilt of
choice, with a plethora of options 10 go
in for. Positioning is key (o the preferted
brand choice. The options vary from the
boutique lusury designer-driven such as
Ammani and Versace’s, marquis Waldor!
Astoria’s and St. Regis', the hardworking
Vivantas, Sheraton and Mariolt’s 1o the
no-nonsense brands such as Lemon Tree
and Sarovar's to the plain vanilla offerings
such as Oyo, Troebo and Fab Hotels. The
‘market for sub-brands o create extensions
for serviced apartments also add 1o the
available portfolio,

Just reading around, on wiat hotels in

“The Ultimate Indian Travel & Hospitality
Report’ compiled by Hotelivaie in
association with CAPA and WTTC India
Iniiative.

India’s latest newsmaker Ritesh
Aganwal of Oyo talks about having his
botels in 800 cities around the world
with 500000 heads resting their heads
on the Oyo pillows every nightl  [ndian
Hotels that manages the Taj brand recenly
amounced its tiewp with Singapore’s
sovereign wealth fund GIC 10 setup @
Rs4000 crore imvestmenivehicle 1o
acquire luxury, upper-upscale and upscale

o

perics,

Theadventof disnuplors suchas Oyo has
sure created considerable heart-bum for hotel
owners with flucuzting forunes, rnging
i Hoels have an

in . you
will be left with the analogy of a ‘Good
Problem o havel

Indian hotel brand Lemon Tree Hotels

being single / family
marketed and maraged. The performance
and professionalism of family-driven
enterprisc i Tndia is sinilar to the
standardization of Indian food!

The ability of hotel owners to
decipher the advent of technologydriven

isaiming for 12, inventory
by 2021, Tierdl cities are expecied 10
account for 45% of the counny’s total
ro0m additons in the branded category by
2021 The numiber of hotel rooms in India
is anticipated 0 20 10 3.33 million in 2023
from a measly 18000 in 199596, as per

option 10 opt out of the maketing network
andimestinmarketingand creainganonline
plaforn foracenuals. Oyo curetly claims o
e the workds biggest hotl chuins and sure
ffed enough feathers globally with op-cds
appeating n leading mediaaround the world!
I they go by the adage “any news s good
nexws” mod, thisis sure exciting fmes.

“The st year also saw more traction on
e mergers and acquisition front. HVS, a

global consulting company with a focus
‘on Hospitality in its latest report remarked
“Increasing  inierest of - institutional
investors 1o acquire distressed real estate
assets, including hotels,is another growing
trend. though yolumes in the hotel sector
continues (o remain low, and the average
time taken to consummate them remain
long The successful completion of the
Brookfield acquisition of Lecla Hotels
bodes well for the Indian hospitalit
sector and i likely 10 improve the market
sentiment for more hospitality M&A
activity in the country.

This year will also witness one
of the largest hotel 1POs (USD 300
million), with Goldman Sachs and

i backed SAMI

acquisition growtl. At the beginning of
the curent year, we had estimated hotel
transactions in India to reach USD 800
‘million. While the year is likely to close
near USD 700 million of transactions,
several deals remain active, some of
which involve HYVS. with closings
anticipated to occur in 2020”,

“Travel Agents
“The travel agent scene in India also saw
one of India’s doyens of the industry Cox
and Kings shutting shop with over 2000
cemployees asked 1o fend for themselves.
‘With the National Company Law Tribunal
(NCLT) already adumitting  insolycncy
aginst C&K, there has beena new siar in
the Indi

company has also signed an agreement to
‘acquite Yatra Online subject 1o regulatory
and Yatra sharcholder approvals, Once
that acquisition is complete, EbixCash's
leadership in the corporate, B2B, luxury
and MICE businesses would be unrivaled
by any player in the Indian sub~contineat
As the ol of a humble travel agent
‘gets complicated with a plethora of OTAS
breathing down their neck 1o contol
clients, vendors, and invetory: the will o
survive gets a kick upsiairs. The rescinding
oyally factor among clients has forced
agents 10 evolve a markeling system with
a stronger customer relation management
focus. With apps and online travel agents
(OTAS) adding 10 their losses with every

Equity 1t
Hotels expected o lst in January 2020.
Apeciay Sumendar Park Hotels is also
icipated 1o enter the equity market
in the first quarter of next year. The
successful listings will further boost
investor sentiment for the sector. The
recently signed joint venture between
Tndian Hotels Company (Taj Hotels) and
GIC of Singapore has declared an initial
corpus of USD 400 million, which will
become active in 2020 and add to the

‘ash. EbixCash
inarecentrelease claimed. throughitstravel
portfolio of Via and Mercury. i also one of
Southeast Asia’s leading travel exchanges
with over 2200+ employees, 212450+

ambition touching new skies, the humble
travel agent hias got his task cut out. The
ability 1o keep up with changing consumer
dynamics and preferences will susiain the

agentnetwork, 25 brancles :

corporate cliens: processing an estimatcd
$2.5 billion in gross merchandise value per
year Recenty, the company siepped in (0
create a dedicated workforce (0 transfer
the corporae clients of Cox and Kings o
EbixCash’s Mercury Travel Division. The

India is considered to be the third-
largest domestic Civil Aviation market in
the world with 91 intemational carriers
comprising of 5 Indian camiers and 86
foreign cariers. Tndia has. comecivity
with 59 countrics through 344 roues.




