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"What Women Want' From Hotels? ixigo-LemonTree Survey
Reveals All

NEW DELHI, March 5, 2014PRNewswire
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The survey also confirs that women today have become very fech-sawy. with 43% booking their hatels online and 76%
agreeing hey anly read user reviews to make their final choice.
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Top considerations while choosing a hotel

Facilties and senices were the top considerations for choosing which hotal to book for 41% of the women suveyed, while
ocation, cost and security came out as the other important ones

On the amentiis front, 2417 ro0m service was named the most important one (24%), while Free WL (18%), gym, swimming
Pool. 5pa and restaurants are some others that made thei stay memorable.

What can make the stay safer and more comfortable?

hile 34% women would prefer o have female hostesses for room sevice, offerng call screening facilty (20%%), womsn driven
abs (19%) and separate floors for women (18%) are some of the other suggestions given by women fo make thelr stay
comortadle and safer
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Mare than 550 women across metros took partin the iigo-Leman Tree Hotels aniine suvey

Aboutixigo.com

nigo.com s India's leading travel planning and search websits, voted s the Product of the Year 2013, in the Travel category
Launched in 2007 by IT, INSEAD and Amadeus alumni, bigo.com's vision is to simpliy the e of travelers through innovative
ravel products for Intemet and mobile. The website searches, aggregates and curales el Information across hundrecs of
travel sites and allows travelers to access relevant information on tourit destinations, places 1o vist, things to do, modes of
transport driving directions, hotels, restaurants, weather and more. Today through fs various mobile 3pps (iigo app, pr status,
f0ad tips, rains, buses, o3 travel guide) the website ixigo helps approx 25 millon travelers every month to find answers to
theirtravelrelated queries, gather key Informatian, plan and travel more.

iigo.com has launched many industry-ist innovations and won several prestigious awards and recognitions from TIE,
NASSCOM, Business Today, Red Herring & Mint. iigo.com is an investee company of SAIF Pariners & MakeliyTrip Limited. For
more information, visit i xigo com and keep up with updates on Facebook at wwfacebook comirigo and Ty
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About Leman Tree Hotels India
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Founded in September 2002 by Patu Keswani, the New Delhi-based company curently operates 3 brands - Lemon Tr
Premier (upscale), Lemon Tree Hotels (midscale) and Red Fox Hotels (econormy). The chain currenty owns and operates 25
hotels in 15 cities aggregating 2800 ooms with 3000 employees. This speedy growth has currently made the group the 3
Iargest by owned rooms with venture capital partiopation ffom lobal private quity firm Warourg Pincus, dhversified Japanese
financial institution Shinsei Bank, one of India's first private equity funds Kotak Reaty Fund and Dutch pension fund asset
manager AP

By 2016, Lemon Tree will own over 4000 rooms across 28 hotels in Ahmedabad, Aurangabad, Bengaluru, Chandigarh,
Chénnai, Dehracun, Ghaziabad, Gurgaon, Goa, Hygeraoad, ndore, Jaipur, Kokata, Muhamma (Keraia), Humosi, New Dalh,
Pune, Shimia and Udaipur. To know more, wsit lemontreehotsls com

Primary Media Contact Simran Kodesla, simran@isigo com, 91-8588832408
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Ptinews.com is an online portal of PTI News (Wire News) has approx 10, 00,000 daily visitors.
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What women want' from hotels? ixigo-LemonTree survey reveals all

NEW DELHI - Women love to have their say and their travel preferences are no exception. Indian
women travel as frequently as once in two months (50%) with 44% stating spending quality time
with family as their common reason for travel, indicates 'What Women Want', a survey conducted
on the eve of Women's Day by ixigo.com, India's leading travel planning and search engine
together with Lemon Tree Hotels - India's third largest hotel company by owned rooms.

The survey also confirms that women today have become very tech-savvy, with 43% booking their
hotels anline and 76% agreeing they only read user reviews to make their final choice,

"With women climbing the corperate ladder and becoming more independent, travel is becoming an
intrinsic part of their lives, Also, only women travel groups offering interesting holiday destinations and
packages are luring women to take up travel, It Is interesting to note that our survey indicates 26%
women travel with their girl gang to explore new places,” said Saurabh Srivastava, VP marketing &
product strategy, ixigo.com. "Mobile apps is alsc clearly the way to go with 56% women using
smartphone apps to find information about their destination and plan their trip.”

"The Lemon Tree Hotel-ixigo survey confirms our view that ladies prefer hotels that incorporate
features that are women centric,” said Rattan Keswani, Deputy Managing Director, The Lemon Tree
Hotel Company "At Lemon Tree Hotels we have created a women's wing at all our properties with a
host of women friendly amenities and services that aim to pamper our lady guests during their stay
with us, Being & mid-scale brand we are also happy to know that the survey reveals that mostly mid-
range priced hotels (50%:) feature as the top choice among women."

Top considerations while choosing a hotel :
Facilities and services were the top considerations for choosing which hotel to book for 41% of the
women surveyed, while location, cost and security came out as the other important ones.

On the amenities front, 24x7 room service was named the most impartant one (24%), while Free
Wi-Fi (18%), gym, swimming pool, spa and restaurants are some others that made their stay
memorable.

What can make the stay safer and more comfortable?

While 34% women would prefer to have female hostesses for room service, offering call screening
facility (20%), women driven cabs (19%) and separate floors for women (18%) are some of the
other suggestions given by women to make their stay comfortable and safer.

Making women feel special

When asked about exclusive redemption options offered on loyalty programs, shopping vouchers
emerged as the favorite (27%), closely followed by room nights (24%) and spa therapy (22%)
clearly indicating that special benefits and exclusive offers go hand in hand with women.

More than 550 women across metros took part in the ixigo-Lemon Tree Hotels online survey.

Traveldailynews.com is an online portal has around 20,000 daily visitors.



