Lemon Tree
hotels eye
customer
loyalty

To reach out to travellers, the
group is offering transferable,
redeemable vouchers

lhe growth story is just 10 years old.
'They are there in 15 cities with over
2,800 rooms in 25 hotels. Lemon e
has been doing some things right for
they have grown from %20 crore com-
pany to a %300 crore one.
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With an aim to triple their inventory by zun 18, those at.
Lemon Tree Hotels sure know customer is




